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Significant  Information  

We make  forward - looking  statements  that  are  subject  to  risks  and  uncertainties . These  statements  are  based  on the  beliefs  and  assumptions  of our  
management  and  on information  currently  available  to  us. Forward - looking  statements  include  statements  regarding  our  intent,  belief  or  current  
expectations  or  that  of our  directors  or  executive  officer . 
 
Forward - looking  statements  also include  information  concerning  our  possible  or  assumed  future  results  of  operations  as well  as statements  preceded  
by,  followed  by,  or  that  include  the  words  ƈƈǃǆǍǊǆǗǆǔƈǢƍ ƈƈǎǂǚƈǢƍ ƈƈǘǊǍǍƈǢƍ ƈƈǄǐǏǕǊǏǖǆǔƈǢƍ ƈƈǆǙǑǆǄǕǔƈǢƍ ƈƈǂǏǕǊǄǊǑǂǕǆǔƈǢƍ ƈƈǊǏǕǆǏǅǔƈǢƍ ƈƈǑǍǂǏǔƈǢƍ ''estimates''  or  similar  
expressions . 
 
Forward - looking  statements  are  not  guarantees  of performance . They  involve  risks,  uncertainties  and  assumptions  because  they  relate  to  future  
events  and  therefore  depend  on circumstances  that  may  or  may  not  occur . Our  future  results  and  shareholder  values  may  differ  materially  from  
those  expressed  in or  suggested  by these  forward - looking  statements . Many  of the  factors  that  will  determine  these  results  and  values  are  beyond  
our  ability  to  control  or  predict . 
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RANDON PROFILE  

Foundation  

1949  
IPO 

1971  
Employees 

10,104 

Market cap 

R$ 897.3 
million 

| leader in the 4th biggest automotive market in the world  
| among the 10 biggest manufacturers of towed vehicles  
| leader in Brazil in all kinds of parts produced by itself  
 

| fast and constant growing  
| present in all Brazilian economy sectors  
| international exposure through exports and foreign operations  
 

| one of the main suppliers in the Brazilian commercial vehicles chain  
| complementary products and integrated industrial sites  
| traditional partnerships and worldwide exposure  
 

| one of the most respected brands in transportation in Latam  
| elected among the best companies to work in Latam  
| regular investments in R&D  

 LEADERSHIP  

GROWTH  

RECOGNITION  

COMPETITIVE  

1H15 
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RANDON PROFILE  

Consolidated Net Revenue Distribution by Segment | 2Q15  

VEHICLES AND TRAILERS  AUTO PARTS  46.8% 47.1% 

Á Among  the  10  biggest  manufacturers  of 
road  equipment  in the  world ;  

 
Á Second  major  manufacturers  of railway  

wagons  in Brazil ;  
 
Á The largest  manufacturer  of  specialty  

vehicles  of up to  30  tons  in Brazil . 

Á One of the  biggest  friction  material  
manufacturers  in the  Western  hemisphere ;  
 

Á The largest  producer  of  air  brakes  for  
commercial  vehicles  in Brazil ;  
 

Á Leader  in production  of friction  material,  air  
breaks,  axles  and  suspension  systems  and  
coupling  components  for  commercial  vehicles . 

Á One of the  biggest  
consortium  companies  
for  commercial  vehicles  
in Brazil ;  
 

Á In -house  bank  to  finance  
clients  and  suppliers . 

6.1% FINANCIAL 
SERVICES  
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RANDON PROFILE  

TOTAL STOCKS 304,731,816  

 202,371,448 Preferred Shares RAPT4  

   102,360,368 Common Shares  RAPT3  

FREE FLOAT  57.5%  

TAG ALONG  80%  

CORPORATE STRUCTURE    
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RANDON PROFILE  

Industrial Sites  

International  Offices  

Outsourced  Industrial Sites  

Distribution  Centers  

Brazil  ² Site Interlagos (Caxias do Sul/RS, Guarulhos/SP, Chapecó/SC), Site 
Forqueta (Caxias do Sul/RS) and  Resende/RJ  
USA ² Randon (Miami/Flórida) and  Fras- le (Northville  ² Michigan and  Prattville  ² 
Alabama)  
Mexico  ² Mexico  City/DF  
Chile ² Santiago  
Argentina ² Randon (Rosário) and  Fras- le (San Martin ² Província de Buenos 
Aires)  
Germany  ² Gelsenkirchen  

Argelia  ² Argel  
Kenya  ² Nairobi  
South Africa  ² Johannesburg  
China ² Fras- le (Pinghu / Zhejiang  
Province ))  
Dubai ² Jebel Ali Free Zone  
Egypt ² Cairo  

Mexico  

USA 

Brazil  

Argentina  

Chile 

Argelia  
Egyto  

Kenya  

África do Sul  

Dubai  
China  

Germany  

OPERATIONAL STRUCTURE  
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VEHICLES AND TRAILERS  

Randon SP 

Physical Volume Sales | Breakdown of Revenues by Segment  

Products  2010  2011  2012  2013  2014  1H15  

Towed  Vehicles  23,862  25,678  21,106  25,489  16,619  4,697  

Specialty  Vehicles  963  832  1,085  1,316  580  206  

Rail Wagons  989  913  862  322  1,356  786  

Physical Volume Sold over the last 5 Years.  

  
2Q2015  2Q2014  

ɲ% Un.  

1H2015  1H2014  

ɲ% Un.  

  
Un.  % RLC  Un.  % RLC  Un.  % RLC  Un.  % RLC  

Vehicles and Road Equipment  
  46.8%    56.0%      44.4%    51.5 %    

Trailers/Semi -Trailers (un.)  2,633  58.3%  4,851  72.3%  -45.7 % 4,697  56.6%  8,649  74.6%  -45.7%  

Specialty Vehicles (un.)  107  

 
4.5 % 152  5.5%  -29.6%  206  7.3%  283  5.7%  -27.2%  

Rail Freight Cars (un.)  382  

 
37.1%  526  22.2%  -27.4%  786  36.0%  834  19.6 % -5.8%  
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12% 

GUERRA 
9% 

LIBRELATO 
9% 

NOMA 
13% 

OTHERS 
33% RANDON 

24% 

LEADER IN THE DOMESTIC MARKET  

8 

VEHICLES AND TRAILERS  

Trailers  
Market Share ||1H15  

Period  Marketshare  
Randon  

2012  30.4%  

2013  28.8%  

2014  26.9%  

1H14  27.3%  

1H15  24.8%  
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VEHICLES AND TRAILERS  

Services 

Industry 

Primary Sector: General Cargo, Grain trailers, Cereal Trailers, Sugar-Cane 
Trailers, Forestry Equipment, Reefers; 

Industry: Bases, trailers for coils, general cargo, siders, stainless steel tankers. 

Services: Dump Bodies/ Trailers, Skeletal Bases for Containers, Aluminum 
Tankers, Carbon Steel Tankers. 

Primary Sector 

Sales by Segment| 1H15 

Import Barriers 

Fragmeted base of clients 

Exposure to all economy segments 

Exports concentrated in Latam and Africa markets 

strong distribution representatives in all main markets 

logistics costs | regulation | import tax | financing 

direct relation with Brazilian GDP 

MARKET CHARACTERISTICS  

46% 

19% 

35% 
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VEHICLES AND TRAILERS  
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LEADER IN THE DOMESTIC MARKET  

54,401 40,493 59,284 59,435 52,537 70,161  56,452 14,674 

126 142 145 153 171 166 171 150 

33% 35% 32% 33% 30% 29% 27% 25% 

16% 15% 
15% 11% 12% 12% 

11% 12% 

6% 7% 
7% 

7% 10% 9% 
10% 12% 

14% 11% 
11% 12% 10% 12% 

12% 11% 

4% 5% 
7% 9% 11% 11% 

10% 10% 

26% 26% 28% 28% 26% 27% 30% 31% 

2008 2009 2010 2011 2012 2013 2014 1º Sem./15
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AUTO PARTS  

Physical Volume Sales | Breakdown of Revenues by Segment  

  
2Q2015  2Q2014  

ɲ% Un.  
1H2015  1H2014  

ɲ% Un.  

  
Un.  % CNR  Un.  % CNR  Un.  % CNR  Un.  % CNR  

Auto parts  
  47.1 %    41.1 %      50.2 %    45.6 %    

Friction  Material (ton.)  18,412  56.9 % 19,032  42.9 % -3.3 % 35,529  54.6 % 40,305  39.8 % -11.8 % 

Brakes  (un.)  123,687  14.6 % 178,081  17.2 % -30.5 % 264,280  14.8 % 394,276  17.2 % -33.0 % 

Coupling  Systems (un.)  12,015  5.1 % 19,799  7.3 % -39.3 % 26,464  5.4 % 46,704  7.9 % -43.3 % 

Suspension and Undercarriage Systems (un.)  51,675  23.1 % 50,492  32.5 % 2.3 % 101,777  24.9 % 116,313  34.8 % -12.5 % 

Castings  (ton.)  4,025  0.3 % 5,501  0.2 % -26.8 % 9,214  0.2 % 12,710  0.2 % -27.5 % 


